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The Lady Behind 
Entrepreneurial
Revolution in
Pakistan
Prof. Dr. Sumaira Rehman 
Rector Superior University Lahore 
Member Higher Education Commission (HEC)
Member Accreditation Committee Government of Punjab 
Member PHEC (Punjab Higher Education Commission) 
Member Board of Director PIEDMC (Pakistan Industrial Estates Development and 
Management Company - A Company of Government of Punjab)  
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Entrepreneurship holds the transformative 
power to change lives and realize dreams, 
and I firmly believe it is our way forward. 
Here at Superior, we have cultivated a unique 
entrepreneurial ecosystem designed to instill 
the right mindset in our youth, empowering 
them to become changemakers. Our mission 
is to build an Economically Superior Pakistan, 
and I am profoundly committed to fostering 
an environment where young minds are 
encouraged to innovate, create, and contribute 
to the nation’s prosperity. Together, through 
initiatives like the Entrepreneurship Teaching 
and Training Program and the establishment 
of the Chaudhry Muhammad Akram Center for 
Entrepreneurship Development, we are making 
strides towards a future filled with opportunity, 
growth, and success.”

!
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Why to
WAOooo...

Our mantra of 
“Job creators 
rather than Job 
Seekers”

I have steadfastly believed in enabling and empowering 
youth by enhancing their skills, preparing them to 
lead in their respective fields with confidence. When I 
joined Superior University as Pro-Rector in 2016, I had 
a singular agenda: ‘My University will not become a 
factory of unemployed youth.’ To ensure students were 
market-ready, my initial step was to instill a mindset 
shift among both students and faculty by fostering an 
entrepreneurial ecosystem. This ecosystem aimed to 
create sustainable, self-sufficient, and progressive 
communities where students are encouraged to take 
initiatives, face risks, practice innovation through the 
Entrepreneurship Teaching & Training Program (ETTP), 
and ultimately achieve financial independence. These 
objectives align with Superior’s comprehensive plan 
to develop future entrepreneurs through its unique 
ecosystem. 
Embracing change can be challenging, and initially, 
there was resistance, with both faculty and leadership 
questioning the necessity of this shift. However, I 
remained resolute in my vision, and with the success 
of the Superior Entrepreneurial Expo in 2016, I 
showcased the potential of changing orthodox 
educational mindsets, subsequently extending this 
framework of change across the university. All faculty 
members received training and mentorship. Following 
ETTP, we launched Innovation District 92, nurturing 
ideas towards commercialization and initiating 
Pakistan’s first reality show, Idea Croron Ka, to bridge 

academia and industry. This initiative highlighted the impact 
of creating jobs over seeking them, leading to the inception 
of SEE Pakistan. The aim was to present Pakistan in a 
positive light to the world, showcasing innovative ideas 
under the slogan 

Aisa Hai Pakistan.
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Our Superior
Entrepreneurial

Ecosystem
Through our university wide entrepreneurship development 
ecosystem, namely Entrepreneurship Revolution Program 
(ERP), we aim to fulfil the agenda of entrepreneurship devel-
opment through the following:

•    Social Entrepreneurship Program 
focuses on promoting sense of volunteerism and contribu-
tion for sustainable community development. 

•   Innovation District 92
is serving as an incubator for change makers where they 
turn their ideas into viable businesses. 

•   Scale Up Pk
is helping as growth partner to SMEs so the SME sector 
may develop and uplift to actively contribute for economy. 

•   Idea Croron Ka
has been serving as a venture capital program to help bud-
ding entrepreneurs turn their dreams into reality.

•   Her Karobar
is making a significant impact by empowering women 
through entrepreneurial initiatives so they may contribute 
for the country’s economic development.

•   Oh My Genius
is a unique, kids’ entrepreneurship program which is 
transforming mindsets at grass root level. 

This dynamic entrepreneurship development ecosystem 
run by CMACED provides venture creation and experi-
mentation canvas where ideas flourish into viable systems 
and dreams become reality to economically empower our 
nation. 
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ENTREPRENEURSHIP
TEACHING AND
TRAINING PROGRAM

The
NEED
In the 21st century, we have witnessed 
a shift from Industrial Revolution work 
models to Knowledge-Based Models. The 
knowledge-based economy denotes a 
specific structural transformation, where 
rapid creation of new knowledge and 
enhanced access to diverse knowledge 
bases become the primary resources 
for increased efficiency, innovation, 
and competitiveness. According to 
global macro models and analysts’ 
expectations from Trading Economics, 
the unemployment rate in Pakistan is 
anticipated to reach 5.90 percent by the 
end of this quarter. 
To address this significant concern of 
the current era, Chaudhary Muhammad 
Akram Center for Entrepreneurship 
Development (CMACED) has initiated the 
‘Entrepreneurial Teaching and Training 
Program.’ This initiative aims to develop 
an entrepreneurial mindset and behaviors 
among our students, staff, and faculty. 
Entrepreneurship encompasses an 
individual’s ability to turn ideas into action 
and includes creativity, innovation, risk-
taking, initiative, and the ability to plan 
and manage projects to achieve financial 
sustainability and independence.

!
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Recently, we have seen a rise in entrepreneurs as people look for innovative ways to become CEOs. 
In a country where jobs are scarce, society needs to change from having the mentality of a job seeker 
to one of a job creator. Therefore, ETTP focuses on developing the system to address students’ needs 
and appreciate innovation. This system ensures financial sustainability instead of relying on institutional 
resources and asking all stakeholders to benefit from it to contribute generously.

Fig.1 Operational shift of ETTP

A MAJOR
OPERATIONAL
SHIFT
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SUPERIOR’S ENTREPRENEURSHIP 
EDUCATION MODEL (SEEM)

Fig.2 A Superior’s Entrepreneurship Education Model (SEEM)
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Superior’s Entrepreneurship Education Model (SEEM) is a method for developing the entrepreneurial mindset and skill set needed to launch 
a new business and make a change in an established company to create social and economic impact. It is a practice-based approach to 

developing an entrepreneurial leader. 
The traditional models are based on outcomes but SEEM allows us to balance effects and development with the help of a university-based 

ecosystem. SEEM consists of an innovative classroom model in which we curate the latest pedagogies and tools as a resource for all 
teachers. We used role plays, videos, activities, forums, poster exhibitions, and screening rounds to engage students and improve their 

learning experience. To enhance students’ experiential learning experiences, SEEM proposed a capacity-building program for faculty mem-
bers. Monitoring and evaluation are used for continuous improvement of performance: what students can do with their learning. Students’ 
exposure increases by providing platforms to exhibit their ideas in front of national and internationally renowned entrepreneurs and secure 

investment.
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Innovative
Classroom 
Model 

Innovative classroom learning incorporates a variety of teaching techniques 
designed to foster engagement, stimulate creativity, promote collaboration, 
and apply real-world challenges to deepen understanding. Students often 
gain more through projects and activities based on their syllabus compared 
to traditional textbook learning. Thus, ETTP is designed to enhance 
students’ aptitude, competitive spirit, time management, and passion 
for learning. In each class, there is a minimum of one instructor and five 
coaches. The instructor leads the course and delivers the lectures, while 
the coaches assist both the instructor and the students. Students work in 
groups of five to develop business ideas, with each group being allocated a 
coach upon faculty approval of the startup idea. Each coach oversees four 
or five groups throughout the course and is required to attend all classes. 
As a result, both students and faculty benefit from experiential entrepre-
neurial training.
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Fig.3 A cobweb of innovative classroom model
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The ETTP team has developed a 16-week entrepreneurship curriculum based on the principles of Bloom’s Taxonomy. 
University departments establish the Program Learning Outcomes (PLO), and the ETTP team aligns these with the Course 
Learning Objectives (CLO). After compiling all lectures on Google Drive, the ETTP team shares the folder with all instruc-

tors, ensuring all university departments are consulted during the module’s development.

Curriculum Development

5Ds OF CURRICULUM
DEVELOPMENT 

01
Determine the
customization
of the course

02
Determine
the Course
Learning
Outcomes

Determine
the content
and scope

03

Determine
Education
Pedagogies
and tools

04

Determine
Robust
Evaluation
Mechanism of
Learning

05

The supply and demand of graduates are imbalanced, with organizations often finding that new graduates lack the essential 
attitudes, skills, and knowledge. As technological disruptions continue to reshape industries and the range of available jobs, 
addressing this misalignment is anticipated to become increasingly complex. A shift from a world of job seekers to a world of 
job creators is crucial. Our curriculum and pedagogies are designed with the vision that every graduate will be equipped with 
the necessary entrepreneurial skills and knowledge. The Entrepreneurship Teaching & Training Program (ETTP) aims to foster 
entrepreneurial attitudes and behaviors, preparing graduates to contribute meaningfully to their families, societies, countries, 
and the global community. 

Innovative Curriculum
Development & Pedagogies

Fig.4 5D’s of curriculum development
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Determining the goals for the course will clarify what students to learn and accomplish. Having these course goals in mind will then 
help to make decisions about the course, what will be the learning outcomes, which content to include, which teaching methods to 
use, and what kinds of assignments and exams are appropriate. ETTP formulated these goals in the close liaison of the department 
because program learning outcomes are different from the program to program.

Learning outcomes are measurable statements that concretely state what students are expected to learn in a course. Learning 
outcomes identify the specific knowledge and skills one should be able to do at the end of the course. Articulating outcomes – and 
communicating them clearly and understandably to learners – benefits both learners and educators. In ETTP, we used Bloom’s Tax-
onomy guide to identify action verbs. This taxonomy, which groups action verbs by the complexity of thinking, can help calibrate the 
outcomes to the level of mastery expected of the learners.

After designing the Course Learning Outcomes (CLOs), we select the significant topics and determine the order in which we will teach 
them. To obtain an initial list of course topics, we consult the current textbooks or literature and best practices of national/interna-
tional universities. Determine whether there is a consensus concerning the necessary topics by obtaining previous course syllabi and 
discussing potential topics with academicians and renowned entrepreneurs. Developing a rationale that guides the structure of the 
course can help you explain the material more clearly to the instructors, coaches, and students. Articulating the justification for the 
course structure also increases and maintains the students’ interest in the course content. 

Our Unique Interdisciplinary Approach to 
Entrepreneurship Education

Determine the customization of the course

Determine the Course Learning Outcomes

Determine the Content and Scope

01

02

03

Entrepreneurship Archipreneurship
Business School

Technopreneurship

Healthcare
Entrepreneurship

School of CS & IT School of Art & Design

School of Medical &
AHS

Engineering
Entrepreneurship

School of Engineering
and Technology

Mediapreneurship
School of

Mass Communication

Avipreneurship
School of Aviation

Management
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Art of selling is  conveying value and necessity to the customer. 
It is the art to taps into human psychology by provoking a 
specific order of emotions that lead to the desire for a purchase. 
In this module we focus on art of persuasion through developing 
AIDA model.

Marketing is a method of putting the right product in the right place and at the right 
time. Entrepreneurial marketing is not about sales; it’s about reputation, credibility and 
buzz. Innovation, calculated risk taking, resourcefulness, value creation and proactivity 
are some of the main features of entrepreneurial marketing. This module focuses 
developing the product meet the customer needs, pricing the product as per its 
perceived value by the customer, promoting product in innovative ways to reach 
customers, implementing delivery and maintaining customer’s relationship before and 
after sale.   

07Financial Projection
and Management M

O
D

U
LE

Financial projection is an exercise to in lowering perceived risk in both as an entrepre-
neur and as an idea. 

Financial statements provide a window into the financial health and performance of a 
company. This module helps in developing financial statements and its linkages, balance 
shee and cash flow statement. Financial projections and forecasted financial statements 

are developed by analyzing financial statements. 

08 Business Model

M
O

D
U

LE

Business model describes the rationale of how a new venture creates, delivers, and capture value. It 
includes a network of activities and resources that interact to deliver value to customers. An efficient 
business model is much more comprehensive and deeper than how a company charges its customers. It 
involves identifying customer segments, delivery channels, key-partners, among other things. It is much 
more than simply establishing how a company makes money. 

Prototyping and Testing Prototyping is the 
design verification phase of Product 
Development and is used to demonstrate or 
prove aspects of a design. Once the design 
has been verified for technical and 
functional specifications virtually (through 
digital calculations, simulations and 
process verifications), Concur, through its 
partner ecosystem, helps its customers to 
build and test a physical prototype.

Pitch deck is a presentation that 
describes the nature of business, the 
need, the customer, the business model, 
and call to action. In this module 
students learn to open a pitch through 
storytelling. Storytelling is essential to 
articulate idea clearly. 

01M
O

D
U

LE Entrepreneurial
Mindset in Action

03 M
O

D
U

LEEmpathize to
Identify

The growth mindset is essential for 
entrepreneurship. Entrepreneurial mindset is 
the ability to quickly sense opportunity, take 
action and get organized. It also includes the 
ability to preserve, accept and learn from 
failure and mistakes. It is a way of thinking 
that enables you to overcome challenges, be 
decisive, and accept responsibility for your 
outcomes.

02M
O

D
U

LE Who is your
Customer

Businesses doesn’t exist without customers, so gaining 
deep understanding of customers is essential for the 
success of business. Customers’ need and want will help 
in developing and designing value. This module helps to 
identify different types of customers, how segmentation 
helps in identifying target customer and acquire deep 
understanding of customer through persona. 

Design thinking is a human centered approach to solve the complex problems for people. It 
brings what people need that is economically and technologically feasible. Empathy is used 

to identify people’s emotional and physical needs; the way they think and feel and what is 
important to them through listening and observation. This module helps them to analyze the 

data and develop the empathy map. 

04M
O

D
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LE

Idea Generation

Idea generation or ideation is the act of forming something new and 
opportunity is a way of generating value through unique, novel or 
desirable products, services and even processes which can create 
social and economic impact. It is a creative process that 
encompasses the generation, development and communication of 
new thoughts and concepts, which become the basis of innovation 
strategy. This module helps to identify and select high potential 
ideas that can be converted into new opportunities. 

Recipe of Developing the Entrepreneurial
Mindset through Action Learning
Approach

Fig.5 Superlative array of our content
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Learning With a Difference

Determine Education
Pedagogies and tools

Once we have determined the course learning outcomes and content, select and develop innovative teaching tools 
and pedagogies used by the teachers to execute their theoretical and practical content that must be consistent 
with the course goals. The traditional pedagogy approach to teaching and learning involves the directed flow of 
information from Faculty to student. Still, according to the ETTP pedagogies, the Faculty becomes a mentor or 
coach who helps students achieve their learning goals.

04

1. Experiential Learning through
Design Thinking approach
Design thinking is a human-centered approach to innovation that draws 
from the designer’s toolkit to integrate the needs of people, possibilities 
of technology, and the requirements for business success. It is the classic 
five-phase process of empathizing, defining, ideating, prototyping, validat-
ing, and repeating, which helps startups to build a product that is expected 
by the end-users.

2.  Entrepreneurial Safari 
The Safari Project’s key objectives are to sharpen students’ observation 
and make students able to identify key problems and explore innovative 
solutions. Entrepreneurial problem solving involves using innovation 
and creative solutions to close that gap by resolving societal, business, 
or technological problems. Sometimes, personal issues can lead to 
entrepreneurial opportunities if validated in the market. The entrepre-
neur visualizes the prospect of filling the gap with an innovative solution 
that might entail the revision of a product or the creation of an entirely 
new product.

Aspiring Entrepreneurs of ETTP visiting Naran on Superi
or Entrepreneurial Safari Program

Muneeb Ahmed, Deputy Director CMACED training Allied 
Health Sciences (AHS) students on Design Thinking
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5. Superior Entrepreneurial Forum
The Superior entrepreneurial forum aims to gather successful and inspiring entrepreneurs to share their success stories, 
consistency of efforts, motivation, challenges, and strategies to overcome those challenges with our potential entrepreneurs. 
Entrepreneurs share their insights and experiences about technological innovation in the high-tech industry. CMACED organ-
izes an Entrepreneurial forum for young entrepreneurs of Superior University and startups from all over Pakistan. It serves as 
a motivational/inspirational tool for our students to transform their novel dreams into reality.

3. Mentorship Program
ETTP conducts a mentorship program for the entrepreneurship students at the Superior University under the umbrella of 
CMACED. There are two rounds of this program. Each mentor mentors five startups, and a formal mentoring program is 
planned with frequent one-on-one interaction in a professional, formal and educational setting. Through mentoring, people 
can learn from one another and transfer their skills and expertise.

Fred Schmidt, Director International Affairs Capital Factory USA successfully concluded Mentoring Session on “An Innovation and Disruptive Market”

Delegates of Austin Chamber USA (ATX) had a panel discussion on International Entrepreneurial Opportunities
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Determine
Robust Evaluation
Mechanism of
Learning

 Evaluation employs a systematic method to examine a program, practice, 
intervention, or initiative to determine its effectiveness in achieving its 
objectives. Learning must be assessed through performance, focusing on 
what students can do with their acquired knowledge. There are several 
reasons why frameworks are essential for evaluating startups. Evaluators 
need solid evidence of the potential viability of a new business idea before 
seeing a working product. It is crucial to analyze and comprehend the 
ultimate potential of a startup idea. Our evaluation mechanism considers 
several factors, which are discussed below.

05

Assessing the problem, solution,
underlyingbusiness assumptions,
and surrounding vibes of startups

MARKETING PLAN
A marketing plan helps startups identify potential customers, channels, and 
the ways that the marketing efforts can target them. In fact, the growth of a 
business is dependent on a solid startup marketing plan and requires timely 
planning. A marketing plan for startups is an extensive strategy that helps 
them in: evaluating the effectiveness of startup marketing strategy, clearing 
up the position and stance of services and products in the market, knowing 
customers and competitors, describing business and its products and services 
and recognizing and employing various marketing approaches.

BUSINESS MODEL
A business model describes how a startup creates, delivers, and captures 
value, in economic, social, cultural or other contexts. The process of busi-
ness model construction and modification is also called business model 
innovation and forms a part of business strategy. ETTP in Superior Univer-
sity offers a huge breakout for young entrepreneurs to build an innovative 
business strategy from Superior Lean Canvas Business Model.

FINANCIAL PLAN 
A financial plan allows to quantify business assumptions, define 
specific benchmarks, plan for worst and best-case scenarios, and 
measures company’s success (even before you start making a 
profit). ETTP believes it’s a road map, guideline, and a reminder 
of  goals–that startups are trying to achieve in the short and 
long-term. That is why a suitable formulation of a financial plan 
accounts for a necessary part of our evaluation mechanism. 
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Initial Screening Round

Initial Screening Round (ISR) is an extraordinary example of an innovative teaching method that ETTP is promoting. It is the ultimate way to 
filter the remarkable startup ideas to be presented at Superior Entrepreneurial Expo or Superior Maker Festival. ISR encourages the stu-
dents to prepare prototypes for professional showcasing of their respective ideas. The industrious evaluators come from the industry in the 
screening rounds. They are market experts who share their valuable insights and feedback to strengthen student business ideas and make 
them successful future entrepreneurs. This is a fantastic example for students to establish their identity and nurture their innovative ideas into 
a viable business. It is being promoted under the umbrella of ETTP CMACED, Superior University Lahore. ETTP has about 60 judges on board 
from the market of diverse industries to evaluate the innovative startup ideas of the students.

Poster Exhibition (Envisioning my idea)
The Poster Exhibition is an Entrepreneurial Teaching & Training Program (ETTP). In particular, the students display their business model on a 
poster to reflect the entrepreneurial training on startup ideas and their implementation. The students present their ideas visually, and our enthu-
siastic team of highly trained coaches helps the students prepare their pitches to offer their ideas professionally. Developing an entrepreneurial 
outlook in Pakistan to build small and medium enterprises can be the key indicator to boosting economic and social development. The key 
objective of organizing such exhibitions is to enhance students’ confidence and enable them to present their business ideas to the world. Fifty 
venerated evaluators judged the creative startup ideas and shared their valuable insights and feedback to strengthen student business ideas 
and make them successful future entrepreneurs.

 Aspiring Entrepreneurs of Engineering presenting their business idea on Poster Exhibition

ETTP Students are Preparing  Prototypes for Initial Screening Round (ISR)
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Recruitment of
Faculty

Series of
Training from

Industry Expert

Assesment and
Evaluation

Elevator Pitch

Faculty
Enterprise
Program

Coach Capacity Building Program (CCBP)
Enhancing the Capacity of Superior’s Faculty
The Coach Capacity Building Program (CCBP) is an initiative aimed at enhancing the capacities of Superior’s faculty, focusing on 
developing and strengthening the skills, instincts, abilities, processes, and resources essential for organizations and communi-
ties to survive, adapt, and thrive in a rapidly changing world. This program is designed to make institutes and their leaders more 
effective and sustainable, thereby increasing their problem-solving potential. Organized in every session by ETTP with a focus on 
innovation and creativity, the CCBP aims to empower coaches to develop an entrepreneurial mindset and hone teaching skills in 
their areas of expertise. Furthermore, the program encourages and enables faculty to practice entrepreneurship, guiding students 
in establishing their own businesses to contribute more significantly to the economy.

Fig.6 Execution Model of Coach Capacity Building Program (CCBP)

Coach Capacity Building Program (CCBP): 
• Identify potential faculty members with the help of departmental heads 
•  Train them from renowned master trainers of the market 
•  Exhibit the idea Infront of the renowned entrepreneurs

Core Training Curricular:
1. Entrepreneurial mindset in action
2. Design Thinking
3. Marketing Plan
4. Financial Plan 
5. Business Model

Co
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The Characteristics of 
an Entrepreneurial

Faculty

Fig.7 Six characteristics of entrepreneurial faculty
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Recruitment as a coach
• Faculty members are selected as 

coaches based on their performance in 
CCBP.

• The SOP for coaching is shared with 
each new coach to ensure the required 
performance level is maintained.

Promotion from Coach to 
Instructor
• After successfully completing three cycles 

as a coach, a faculty member can be 
promoted to an instructor.

• This promotion is contingent on the 
feedback from students, other instructors, 
and the coach’s performance.

Reward
• Based on feedback from students, 

instructors, and the performance of their 
designated startups, cash prizes are 
announced as rewards. 

Progression of
Entrepreneurial Faculty

Retention 
• ETTP has established a conducive and 

supportive environment to retain both 
coaches and instructors.

• It provides professional development 
opportunities by sending them as 
mentors, evaluators, and keynote 
speakers at various external events.
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Student Assessment

Coach Assessment

200,000 PKR

600,000 PKR

Best Coach Award and Recognitions

Instructor Assessment

Instructor
Assesment (50)

Coach
Feedback

Students
FeedbackCompliance

102020

Student
Assesment (100)

Poster
Exhibition

Initial
Screening
Round

Marketing
Plan

Business
Model QuizFinal Term

Financial 
Plan

05102040 0510 10

Student Award & Recongitions

200,000 PKR
Best Coach Award and Recognitions

Best Coach (50)

Instructor
Feedback

Students
Feedback Compliance

Group
Performance

1020 10 10

Fig.8 Determinants of Instructor, Student, Coach Assessment Framework

MONITORING &
EVALUATION

Our approach to monitoring and evaluation integrates data collection and analysis to assess the extent to which the stakeholders 
instructors, students, and coaches of our program have met its objectives. The evaluation of stakeholders is based on desired 

outcomes, ensuring the success of award-winning startups and principally determining whether students have benefited. 
In our cycle, we view monitoring as a continuous and periodic process, conducted from the initiation and throughout the duration 
of the cycle. The acquired data, primarily focused on inputs and outputs, is used as an ongoing strategy to assess implementation 

efficiency and identify performance bottlenecks. The criteria upon which students, coaches, and instructors are monitored and 
evaluated are presented in the infographics below.
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Expanding
Entrepreneurial
Opportunities

Entrepreneurial opportunity arises at the juncture where identifiable consumer demand aligns with the 
feasibility of delivering the requested product or service. In entrepreneurship, specific criteria must 
be satisfied to evolve an idea into a viable opportunity. While entrepreneurs are often perceived as 
visionaries, they, like corporate employees, have areas for growth and development. Feedback and 
structured learning present valuable avenues for acquiring adaptive skills. However, some entrepre-
neurs may not fully recognize the areas they need to fortify. Consequently, ETTP endeavors to equip 
students with exposure, confidence, skills, and abilities, enabling them to present their ideas to various 
entrepreneurs, secure rewards, and forge networks.
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is a week-long celebration that showcases the creativity and innovation 
of Pakistan’s youth, shining a spotlight on the vibrancy and poten-
tial of their minds. Not only does this event serve as a platform for 

emerging talent, but it also recognizes and honors the unsung heroes 
contributing significantly to the elevation of Pakistan’s entrepreneurial 

ecosystem. These individuals will be celebrated at “the Entrepreneurial 
Excellence Awards,” the most prestigious accolades in Pakistan’s 

entrepreneurial sphere, acknowledging their dedication and impact in 
fostering a thriving entrepreneurial environment.

Superior
Entrepreneurial Expo
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The World Startup Championship (WSC) is Pakistan's premier startup competition. Encouraging 
participation from startups across diverse sectors and regions, WSC is inclusive of enterprises 

from all corners of the world. The championship is structured into two main chapters: the 
National and the International chapters. Both domestic and international innovative startups 

converge at this event, driven by a shared vision of progress and innovation. WSC's overarching 
mission is to spotlight dynamic startups with the potential to generate employment opportunities 

and foster inclusiveness. After three rigorous rounds of competition, over 100 startups, both 
from Pakistan and abroad, showcased their groundbreaking ideas at the SEE Pakistan event.

World Startup
Championship 

•  Agriculture  
•  Healthcar 
•  Climate Change 
•  Education
•  Technology  
•  Others

Sectors
•  Ideation 
•  Acceleration  
•  Growth

Three Stages:
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Superior Maker Festival aims to bring together creative young minds and leading business tycoons to explore new opportunities or reinforce old 
ones. In this regard, “Superior Maker Fest” is organized in which students present, test, market, and commercialize their ideas in front of the target 
audience to evaluate them critically. Experts, investors, mentors, and entrepreneurs are invited to assess the students’ efforts and guide them in 
their future endeavors. The maker festival is for grass root innovators/ hackers/ makers in Pakistan. It celebrates the Do It Yourself (DIY) mindset 
and the global maker movement. It is a platform for a like-minded maker community that brings to life a diverse range of raw, unique, and uncon-
ventional ideas to solve real-life problems. Every year this fest is exhibited to promote the maker culture in Pakistan.
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Students

     Instructors

Coaches

Departments

2016 2017 2018 2019 2020 2021 2022 2023

03

20+

15

300+

05

30+

15

500+

16

80+

10+

850+

16

120+

15+

1100+

16

120+

20+

1600+

16

130+

20+

1700+

24

170+

30+

3000+

28

180+

55+

3400+

Fig.10  ETTP Impact 2016-2023

of creating Social and Economic Impact
8 YEARS

The herculean journey started years ago in 2016 with limited resources and facilitators to help envision my vision. Now it is 2023, and all these years 
depict the dedication and success so far we have achieved justifies my dream. Everything is possible in the world if we have the right approach and 

best intentions.

No. of
Businesses
Established

Revenue
Generated
by the
Startups

Investment
made by the
Businesses

Employees

130
1240

1300

970

M+

PKR.

PKR.

M+

Fig.9  Our Social and Economic Impact 2020-23

The Entrepreneurial initiatives have created a significant social and economic impact. It created 130 businesses, 1240+ 
Jobs, raised an investment of PKR 970 Million which resulted in revenue generation of PKR 1300 Million.
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OUR ADVISORY
BOARD
Prof. Dr. Chaudhry Abdul Rehman
Chairman 
The Superior Group

Tariq Mehmood
Senior Vice Chairman OMAP
CEO OTO Pakistan (Pvt) Ltd

Mr. Shoaib Zahid
Director
Kausar Group of Companies

Ms. Ayesha Zahid
Director 3U1M
Executive Director ORIC
Superior University, Lahore

Mr. S. Imran
Director - DIN Textile 

Dr. Muhammad Azam Roomi
Founding Dean and
Professor

Khuram Saleem
Regional Chair at Entrepreneurs’  Or-
ganization
CEO Unze London
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OUR 
ETTP TEAM 

Mr. Muneeb Ahmed
Director SFRD

Deputy  Director - CMACED

Dr. Humaira Qudisya Yousaf
Assistant Director ETTP

Rida Junaid
Assistant Manager ETTP

Hafiza Sidra Bashir
ETTP Executive

Fajar Shakeel
Content Creator
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 We Are Istanbul
We Are Istanbul aims to support turning 

Istanbul into a center of attraction for 
international entrepreneurs, intending to 

develop a global business ecosystem 
focused on technology, creativity, and 
innovation that is based in Istanbul. 

UTAD-University 
The University of Trás-os-Montes and Alto 
Douro (UTAD) is one of the newest public 

universities in Portugal. Innovative, 
dynamic, creative, the promoter of 
knowledge, entrepreneurship and 

development, it is today a reference at 
national and international level.

Vitrosens
Vitrosens Biotechnology is a high-tech 

company in Turkey founded for the 
development, manufacture, and delivery 
of in vitro diagnostic devices (IVD) to the 

world.

Anthill Creations
Anthill Creations is a not for profit 

organization which aims to bring back 
play for all age groups by building 

sustainable playscapes, using contextual 
designs and localized resources and 

encouraging community participation.

Roads to Rights
The Road to Rights is a unique platform where 

ideas get pumped up from youth. As a youth-led 
organization, the team works for educating and 

empowering young people through human rights 
education and 2030 agenda

SheWise
SheWise is a community of passionate 

women and committed to supporting and 
developing the educational, economic and 

social welfare of women. SheWise 
provides a range of community services 

to vulnerable, marginalized women 
especially ethnic women experiencing 

multiple social and economic 
disadvantages of homelessness, mental 
health, domestic and economic abuse, 

and those affected by the criminal justice 
system.

Maltepe University 
Technology

Maltepe University has an aim to educate 
students not as individuals seeking jobs 

after graduation, but as unique graduates 
who are being sought-after in their arenas 

of education, who have reached the 
universal level in their majors, who believe 

in the guidance of science in order to 
solve social problems, who are respectful 
to other thoughts and beliefs, who have 
strong national and moral values and 

competent in at least one foreign 
language to follow-up the developments 

in the world.

United Nation Association 
of Pakistan in 2020

All United Nations Associations (UNA’s) 
across the globe including UNA Pakistan 
(UNAP) work under the umbrella of the 
World Federation of the United Nations 

Associations. United Nations Associations 
(UNA’s) are independent membership 
organizations with non-governmental 

status. 

Venture Cup
Denmark

VC Denmark promoting entrepreneurship 
to university students and helping 

early-stage startups excel together with 
the university hubs. Its goal is also to 

eliminate the gap between the academic 
world and the business community.

Startup Grind
(University Chapter)
Startup grind is the most valuable startup 

community in the world, delivering 
education, connections and opportunities to 

help startups and scalups grow.

Tech Pakistan
TECH has designed, tested and perfected 

the best online learning system with 
hundreds of thousands of students

Queen’s Entrepreneurship 
Competition 

Composed solely of undergraduate 
students, where bright undergraduates 
compete for prizes that can transform 
their businesses. Competitors will also 
meet fellow young entrepreneurs from 
around the world, as well as learn from 
professionals, investors, and each other. 

Our  Amazing
Team of Coaches
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 We Are Istanbul
We Are Istanbul aims to support turning 

Istanbul into a center of attraction for 
international entrepreneurs, intending to 

develop a global business ecosystem 
focused on technology, creativity, and 
innovation that is based in Istanbul. 

UTAD-University 
The University of Trás-os-Montes and Alto 
Douro (UTAD) is one of the newest public 

universities in Portugal. Innovative, 
dynamic, creative, the promoter of 
knowledge, entrepreneurship and 

development, it is today a reference at 
national and international level.

Vitrosens
Vitrosens Biotechnology is a high-tech 

company in Turkey founded for the 
development, manufacture, and delivery 
of in vitro diagnostic devices (IVD) to the 

world.

Anthill Creations
Anthill Creations is a not for profit 

organization which aims to bring back 
play for all age groups by building 

sustainable playscapes, using contextual 
designs and localized resources and 

encouraging community participation.

Roads to Rights
The Road to Rights is a unique platform where 

ideas get pumped up from youth. As a youth-led 
organization, the team works for educating and 

empowering young people through human rights 
education and 2030 agenda

SheWise
SheWise is a community of passionate 

women and committed to supporting and 
developing the educational, economic and 

social welfare of women. SheWise 
provides a range of community services 

to vulnerable, marginalized women 
especially ethnic women experiencing 

multiple social and economic 
disadvantages of homelessness, mental 
health, domestic and economic abuse, 

and those affected by the criminal justice 
system.

Maltepe University 
Technology

Maltepe University has an aim to educate 
students not as individuals seeking jobs 

after graduation, but as unique graduates 
who are being sought-after in their arenas 

of education, who have reached the 
universal level in their majors, who believe 

in the guidance of science in order to 
solve social problems, who are respectful 
to other thoughts and beliefs, who have 
strong national and moral values and 

competent in at least one foreign 
language to follow-up the developments 

in the world.

United Nation Association 
of Pakistan in 2020

All United Nations Associations (UNA’s) 
across the globe including UNA Pakistan 
(UNAP) work under the umbrella of the 
World Federation of the United Nations 

Associations. United Nations Associations 
(UNA’s) are independent membership 
organizations with non-governmental 

status. 

Venture Cup
Denmark

VC Denmark promoting entrepreneurship 
to university students and helping 

early-stage startups excel together with 
the university hubs. Its goal is also to 

eliminate the gap between the academic 
world and the business community.

Startup Grind
(University Chapter)
Startup grind is the most valuable startup 

community in the world, delivering 
education, connections and opportunities to 

help startups and scalups grow.

Tech Pakistan
TECH has designed, tested and perfected 

the best online learning system with 
hundreds of thousands of students

Queen’s Entrepreneurship 
Competition 

Composed solely of undergraduate 
students, where bright undergraduates 
compete for prizes that can transform 
their businesses. Competitors will also 
meet fellow young entrepreneurs from 
around the world, as well as learn from 
professionals, investors, and each other. 

PARTNERSHIPS & 
COLLABORATIONS
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Founder Institute
The Founder Institute is the world’s most 

proven network to turn ideas into 
fundable startups, and startups into global 
businesses. To date, FI has helped launch 

over 6,000 companies across 200+ 
cities and six continents.

Marham.pk
An app to connect patients

with doctors online. 

Incredible
Youth Society

The purpose of this society are a source 
of great productivity and inspiration for 

fellow students and are as follows
Peace and Tolerance , Women 

Empowerment, Education, Cultural and 
Tourism, water and Sanitation, Polie 
Awareness, Globally Relations, World 

wide Community Services, Anti Narcotis, 
Transgender Rights, Empowering Youth 
through Skills, Connecting World and All 

Universities Together.

Fempreneur Co.
Fempreneur, was conceived from the idea 
of supporting women working from home 
and involved in the ‘cottage industry’; to 

highlight their contribution to the economy 
and society at large

Global
Entrepreneurship

Network
Startup Huddle is a program that builds 

local startup cornmunities while 
crowd-sourcing advice and support, one 
entrepreneur at a time Run by the Global 
Entrepreneurship Network, it consists of 

monthly, if not weekly,
gatherings of local community and 

business leaders, founders, ecosystem 
builders, investors and others interested 
in helping startups in their community.

Trash Masti
Trash Masti is Pakistan’s first online 

waste management platform ready to 
disrupt waste industry by creating 

humongous opportunities in Recycling 
Field

ITU Tech
Entrepreneur Society

Tech Entrepreneur Society is student 
community of ITU to help them groom in TECH 
Environment. To provide them a place to learn 

and shape their passion.

Rah-e-Qamar
RaheQamar aka R-E-Q is a project for the 

propagation of educational content on 
Space exploration for Pakistanis within the 

country and abroad

Women Chamber of
Commerce & Industry

For potential women entrepreneurs, the 
chamber aims to provide a one window 

facility. For established women 
entrepreneurs, the chamber will provide a 

forum for debate and discussion, 
opportunity to interact with their local and 

international counterparts as well as 
facilities for research and development.

University of
NOTRE DAME
The University of Notre Dame was 

founded in November 1842,  also has 
been at the forefront in research and 

scholarship. The aerodynamics of glider 
flight, the transmission of wireless 

messages, and the formulae for synthetic 
rubber were pioneered at the University. 

OAKLAND
UNIVERSITY

Oakland University is a public research 
university in Auburn Hills and Rochester 
Hills, Michigan. It is the second largest 
university in the Detroit Metropolitan.

HUMA Drones
Huma Drones are available with complete 

control and communication stations. 
Huma is capable of performing a wide 

range of remote sensing and aerial 
robotic applications reliably at low 

operation cost, Ease of mobility and 
Reliable performance.


